FOR IMMEDIATE RELEASE
HDTV SETS NOW IN OVER 80% OF U.S. HOUSEHOLDS
About Two-Thirds of all TV Sets Used in U.S. Households are HDTVs
Durham, NH – March 13, 2015 – New consumer research from Leichtman Research Group,
Inc. (LRG) found that 81% of households in the United States have at least one high definition
television (HDTV) set, and about 52% of all households have multiple HDTVs. Five years
ago, 46% of US households had at least one HDTV, and 17% of households had more than
one HDTV.
About 75% of TV sets used in HD households are HDTVs. Including non-HDTV households,
65% of all television sets used in US households are HDTVs – up from 24% in 2009, and 3%
in 2004.
These findings are based on a survey of 1,231 households throughout the United States, and
are part of a new LRG study, HDTV XII. This is LRG’s twelfth annual study related to HDTV.
Other findings include:
•

89% of HDTV households, and 91% of multi-HDTV households, subscribe to a pay-TV
service – compared to 67% of non-HDTV households

•

41% of adults have heard of 4K Ultra HDTV – up from 30% last year

•

26% of those who have seen a 4K HDTV are interested getting one – compared to 6%
of those who have not seen a 4K TV

•

52% of those who purchased a TV set in the past year have a Smart TV, and 38%
have an Internet-connected Smart TV

•

About 11% of all TVs used in US households are connected Smart TVs

•

24% of all households purchased a TV set in the past 12 months – an annual level
that has been at 20% or above for each of the past eleven years

“While HDTV now seems commonplace in the US, much of the growth of HD has come in
recent years,” said Bruce Leichtman, president and principal analyst for Leichtman Research
Group, Inc. “Over the past five years, more than one-third of all US households got their first
HDTV, and HDTV’s share of TV sets used in US households grew from about 24% to 65%.”

About Leichtman Research Group, Inc.
Leichtman Research Group, Inc. (LRG) specializes in research and analysis on the
broadband, media and entertainment industries. LRG combines ongoing consumer
research studies with industry tracking and analysis, to provide companies with a richer
understanding of current market conditions, and the adoption and impact of new products
and services. For more information about LRG, please call (603) 397-5400 or visit
www.LeichtmanResearch.com.
HDTV XII is based on a telephone survey of 1,231 adults age 18+ (including 181 cell phone
calls) from throughout the continental US that was conducted in January, 2015. The random
sample of respondents was distributed and weighted to best reflect the demographic and
geographic make-up of the US. The overall sample has a statistical margin of error of +/2.8%.
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