On-Demand TV 2009: A Nationwide Study on VOD and DVRs
Table of Contents

Obijectives/Overview/Methodology .............ccoceeeeieiiioeieiee e, 2-5
Video on-Demand: Awareness and I nterest
KeY FINAINGS .« oot e e e e e e e 6-8
OVEIVIEW OFf RESUILS . .v ettt e e e e e e e 9-33

Awareness of Video on-Demand (VOD)

Awareness of VOD Compared to Previous Years

Awareness of Current Availability of VOD

VOD Availability by Video Subscription

Awareness of VOD over the Past Six Surveys

Perception that Satellite TV Delivers VOD

Interest in Various on-Demand Services Overall, by Video Subscription, Age, and Income
Interest in Premium-on-Demand (POD) Services Overall

Interest in POD by Video Subscription, Premium Level, and Age/Gender
Interest in Start Over

Likelihood to Pay for on-Demand Programs

Perception of Commercials in on-Demand Programs

Awareness of what on-Demand Programs are Free or Charged

Interest in on-Demand Programs in HD

Interest in on-Demand Recommendation Feature

VOD Users, Usage, and Opinions
KeY FINAINGS ...t e e e e e e e 34-37

Overview Of RESUIES ... 38-70
Ever User VOD
Ever Used VOD Compared to Previous Years
Ever Used VOD by Service Level, Age, Income, and Children in Household
Mean Spending on Cable TV among VOD Users and Other Groups
Length of Time with VOD Available
Ratings of VOD Service
Ratings of Benefits of VOD
Ratings of VOD Viewing
Importance of Features of VOD
Use of VOD - Overall, Movies, POD and FOD
Frequency of Ordering Movies when Available on the Same Day as DVD
Likelihood of Ordering Movies in HD
POD Added Value to Premium Services among POD Users
Ratings of POD Viewing
FOD Networks Watched and Impact on Regularly Scheduled Programs
Ratings of FOD Viewing
Frequency of Viewing Various Networks and Genres on-Demand
VOD'’s Impact on DVD and Blu-Ray Rentals and Purchases

Video-on-Demand
Summary and Implications ..........cooiii i, 71-72

LRG On-Demand TV 2009: A Nationwide Study on VOD and DVRs

Leichtuman Research Group Copyright © 2009, Leichtman Research Group, Inc. - All Rights Reserved




On-Demand TV 2009: A Nationwide Study on VOD and DVRs
Table of Contents

Digital Video Recorders (DVRs): Awareness and Interest
KeY FINAINGS ..eini i e e e e e e

Overview Of RESUILS .......ivieiiiie e e
Awareness of DVRs Overall
Awareness of DVRs Compared to Previous Years
Familiarity with DVRs Overall, and by Video Subscription, Income, and Age/Gender
Interest in DVRs Overall
Interest in DVRs Compared to Previous Years
Interest in DVRs by Video Subscription
Likelihood to Pay for DVRs
Importance of Features of DVRs among Those Interested
Interest in Network-DVR

DVR Owners

KeY FINAINGS ..eini it e e e e e e

Overview Of RESUILS ... e
Have a DVR at Home Compared to Previous Years
Have a DVR at Home by Video Subscription, Income, Age and Gender
Multiple DVRs in the Home
Length of Time with DVR
Type of DVR at Home
Ratings of DVR Service
DVR Usage and Viewing Trends
DVRs and Ad Skipping
Importance of Features and Benefits of DVR
Greatest Benefit of DVR
Frequency of Using DVR
Type of Programs Typically Recorded
DVR'’s Impact on DVD and Blu-Ray Rentals and Purchases

Digital Video Recorders
Summary and Implications ..........c.ccoiiii i,

Related Products & Services and Demographics
KeY FINAINGS ..voi it e e e

Overview Of RESUIES ...
Opinions of Those with Both DVR and VOD
Choice to Watch First
VOD Users and DVR Owners by Satisfaction with Current Cable or DBS Provider
VOD Users and DVR Owners by Likelihood to Switch Providers
Demographic Comparisons of VOD Users and DVR Owners to Others
Product and Services Comparisons of VOD Users and DVR Owners to Others
TV Viewing and DVD Spending Comparisons of VOD Users and DVR Owners to Others
Netflix Usage
Importance of Features and Benefits of Netflix

Related Products & Services and Demographics
Summary and ImpliCatioNS ..........co.ov i

LRG Forecasts for VOD and DVRS .....oiiriiiiii e e e

122-123

124-126
127-151

152

153-156

LRG On-Demand TV 2009: A Nationwide Study on VOD and DVRs

Leichtuman Research Group Copyright © 2009, Leichtman Research Group, Inc. - All Rights Reserved



