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There’s no Place Like 
Home 
 

  he movie The Wizard of Oz is now 
  nearly 80 years old.  Thus, it does 

not require a “spoiler alert” when 
recounting that the scenes at Dorothy’s 
home in Kansas were shot in black and 
white (with a sepia tone added), while 
the scenes in the Land of Oz were in 
Technicolor.  The colorful Land of Oz 
was certainly more exciting than her 
bland Kansas domicile, but ultimately 
Dorothy learned that she would rather 
be home. 

 

Today we see many 
references to people 
watching video on their 
smartphones, tablets 
and other devices in 
various unique places, 
like the sidewalks of a 
big city during a stroll, or 
on buses or planes.  
While people may 
increasingly watch video 
on these devices any 
place and any time they 
like, the reality is that 
television sets remain 
the most common 

devices for watching video, and non-
TV devices are typically used in the 
home. 
 
LRG’s recent Emerging Video Services 
XII study examines the current 
environment for Internet-delivered video 
in the U.S., and how it has evolved over 
time.  In addition to measuring the 
adoption of SVOD (as highlighted later in 
these Research Notes), the study 
investigates video watched on non-TV 
devices.  The study found that non-TV 

devices that can be used for watching 
video are now nearly ubiquitous in 
U.S. households, and the majority of 
adults use these devices to watch 
video at least monthly. 
 

• 98% of all households have at least 
one of these devices (including 
mobile phones, home computers, 
iPads, tablets, and/or video-capable 
eReaders) – with a mean of about 6 
per household 
 

• 46% of adults watch video on any of 
these non-TV devices daily, and 
76% monthly – an increase from 
27% daily and 63% monthly in 2013 

 
Comparatively, the mean number of TV 
sets per household is 2.6, and 94% of 
all adults watch TV at home daily.  While 
the number of television sets and the 
reported time spent watching TV in the 
home are similar in this tracking study to 
prior years, when asked where video on 
non-TV devices is usually watched, the 
most common location also is in the 
home.  Allowing for multiple locations, 
the survey found that: 
 

• Of those that watched video on 
their mobile phone in the past 
month, 73% watched at home – 
followed by 22% at work, 12% in a 
car, and 12% while waiting for an 
activity or an appointment 
 

• Of those that watched video on 
their iPad/tablet or eReader in the 
past month, 88% watched at home 
– distantly followed by 7% at work, 
7% in a car, and 6% on a plane 

 
As much as providing the ability to 
watch video anywhere, these non-TV 
devices are frequently acting as 
Additional Outlets (or AOs as they used 
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to be called in the pay-TV industry), 
providing more screens in the home for 
consumers to use.   
 
Yet, these devices should not be seen 
as replacements for TV sets, and these 
non-TV devices are not necessarily the 
primary or preferred devices for 
watching video – particularly for longer-
form content.  The study found that: 
 

• Among those that watch any video 
on non-TV devices, 57% agree (8-
10 on a 10-point scale) that the 
longer the video, the larger the 
screen they like to watch it on, 
while 18% disagree (1-3) 
 

• 13% of those that watch TV shows 
on non-TV devices agree that they 
prefer watching shows on devices 
other than a TV set, while 61% 
disagree 

 
Watching Internet-delivered video on a 
home wi-fi network also has potential 
cost and quality benefits that may begin 
to change as 5G is introduced.  But, 
while in The Wizard of Oz the switch 
from black and white to color and back 
again is instantaneous, changes in how 
people watch video are more 
evolutionary.  Video is increasingly 
being watched on various devices, and 
in various locations, but to paraphrase 
Dorothy as she clicked the heels of her 
ruby red slippers, “there’s (still) no place 
like home.” 
 

69% of U.S. Households 
Have an SVOD Service 
 
        eichtman Research Group, Inc.  
         found that 69% of all U.S. 
households have a subscription video on-
Demand (SVOD) service from Netflix, 
Amazon Prime, and/or Hulu – up from 
52% in 2015.   
 
Among those that have an SVOD 
service, 63% have more than one of 
these services – up from 38% in 2015.  
Overall, 43% of U.S. households now 
have more than one SVOD service, an 
increase from 20% in 2015. 
 
These findings are based on a survey of 
1,153 households nationwide and are 
part of a new LRG study, Emerging 
Video Services XII.  This is LRG’s 
twelfth annual study on this topic. 
 
Other related findings include: 

• 30% of adults stream an SVOD 
service daily – compared to 29% in 
2017, and 16% in 2015 

• 52% of ages 18-34 stream an SVOD 
service daily – compared to 31% of 
ages 35-54, and 11% of ages 55+ 

• 28% with Netflix agree that their 
subscription is shared with others 
outside their household – compared 
to 22% with Hulu, and 10% with 
Amazon Prime 

• 53% of TV households get both a 
pay-TV service and an SVOD 
service, 25% only get a pay-TV 
service, 16% only get an SVOD 
service, and 6% get neither pay-TV 
nor SVOD 

 
More than two-thirds of all U.S. 
households now have at least one 
SVOD service, including those sharing 
services with others outside their 
household.  In addition, an increasing 
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17% of all smartphone video 
users report experiencing 
buffering or low-quality video on 
their phone daily, 45% weekly, 
and 70% monthly 
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percentage of households now get 
multiple SVOD services.  Overall, 43% 
of households now have more than one 
SVOD service, and 33% of all adults 
use more than one SVOD service 
monthly, an increase from 15% in 2015. 
  

 

 
Major Pay-TV Providers 
Lost About 415,000 
Subscribers in 2Q 2018   
 
        eichtman Research Group, Inc.  
         found that the largest pay-TV 
providers in the U.S. – representing 
about 95% of the market – lost about 
415,000 net video subscribers in 2Q 
2018, compared to a pro forma loss of 
about 660,000 subscribers in 2Q 2017. 
 
The top pay-TV providers now account 
for about 91.3 million subscribers – with 
the top six cable companies having 47.4 
million video subscribers, satellite TV 
services 30.6 million subscribers, the 
top telephone companies 9.1 million 
subscribers, and the top Internet-
delivered pay-TV services 4.2 million 
subscribers. 
 
Key findings for the quarter include: 

• The top six cable companies lost 
about 275,000 video subscribers in 
2Q 2018 – compared to a loss about 
190,000 subscribers in 2Q 2017 

• Satellite TV services lost about 
480,000 subscribers in 2Q 2018 – 
compared to a loss of about 470,000 
subscribers in 2Q 2017  

o DBS net losses were more than 
in any previous quarter 

o Net losses for DIRECTV were 
more than in any previous 
quarter 

• The top telephone providers lost 
about 45,000 video subscribers in 
2Q 2018 – compared to a loss of 
270,000 subscribers in 2Q 2017 

o Net losses for the top Telcos 
were the fewest in any quarter 
since 3Q 2015 

o AT&T U-verse reported net video 
additions for the first time since 
1Q 2015 

• Internet-delivered services (Sling TV 
and DIRECTV NOW) added about 
385,000 subscribers in 2Q 2018 – 
compared to about 270,000 net adds 
in 2Q 2017 

• Traditional pay-TV services (not 
including Internet-delivered services) 
lost about 800,000 subscribers in 2Q 
2018 – compared to a loss of about 
930,000 in 2Q 2017 

 
The top pay-TV providers lost about 
415,000 subscribers in 2Q 2018.  This 
marked the fewest net losses in the 
traditionally weak second quarter since 
2014.  The two publicly reporting 
Internet-delivered pay-TV services now 
have over 4 million subscribers.  This 
newer segment of the industry has 
helped to mitigate overall pay-TV 
losses, while also contributing to a share 
shift from traditional services.  This shift 
is both a product of consumers opting 
for more economical services, as well as 
changes in providers’ strategies. 

 

L 

84% of Netflix streaming users 
watch Netflix on a TV – 
followed by 30% watching on a 
smartphone, and 25% on an 
iPad/tablet (allowing for multiple 
responses) 
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455,000 Added 
Broadband in 2Q 2018  
   

        eichtman Research Group, Inc.  
         found that the fourteen largest 
cable and telephone providers in the 
U.S. – representing about 95% of the 
market – acquired about 455,000 net 
additional broadband Internet 
subscribers in 2Q 2018, compared to a 
pro forma gain of about 235,000 
subscribers in 2Q 2017.   
 
These top broadband providers now 
account for 97.1 million subscribers – 
with top cable companies having 62.9 
million broadband subscribers, and top 
telephone companies having 34.2 
million subscribers. 

Findings for the quarter include:  

• The top cable companies added 
about 585,000 subscribers in 2Q 
2018 – compared to about 465,000 
net adds in 2Q 2017 

• The top telephone companies lost 
about 130,000 subscribers in 2Q 
2018 – compared to a net loss of 
about 230,000 subs in 2Q 2017 

o Telcos have had combined net 
broadband losses in each of the 
past nine quarters 

• Over the past year, there were about 
2,180,000 net broadband adds – 
compared to about 2,500,000 over 
the prior year 

 
The broadband industry added nearly 
twice as many subscribers in 2Q 2018 
as in last year’s second quarter.  This 
quarter marked the first year-to-year 
quarterly broadband increase since 2Q 
2016. 
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Industry by the Numbers 

Subscribers at end of 2Q 2018 

22,121,000 

16,682,000 

4,065,000 

3,350,900 

808,000 

340,112 

47,367,012 

 

19,984,000 

10,653,000 

30,637,000 

 

4,560,000 

3,680,000 

902,000 

9,142,000 

 

2,344,000 

1,809,000 

4,153,000 

91,299,012 

 

Top Pay-TV Providers in the U.S.             
               

Cable Companies  

Comcast    

Charter*     

Cox** 

Altice      

Mediacom 

Cable ONE      

Total Top Cable                

Satellite Services (DBS) 

DIRECTV      

DISH TV      

Total DBS                 

Phone Companies   

Verizon FiOS 

AT&T U-verse  

Frontier      

Total Top Phone                

Internet-Delivered 

Sling TV^ 

DIRECTV NOW 

Total Internet-Delivered^^ 

Total Top Pay-TV                

 Sources: The Companies and Leichtman Research Group, Inc.  
* In 2Q 2018, Charter revised historical customer data and results using consistent definitions and reporting methodologies across 

all three legacy companies 
**  LRG estimate 

^  Includes subscribers to Sling International and Sling Latino   
^^ Internet-delivered does not include PlayStation Vue, Hulu with Live TV, or YouTube TV, which do not publicly report subscribers  
Company subscriber counts may not solely represent residential households 
Top pay-TV providers represent approximately 95% of all subscribers  
Top cable companies do not include overbuilder WOW with 419,900 subscribers   

Net additions reflect pro forma results from system sales and acquisitions, and reporting adjustments -- therefore, comparing totals 
in this quarter’s Notes to prior Notes may not produce accurate findings 

     Net Adds in 2Q 2018 

(140,000) 

(57,000) 

(35,000) 

(24,200) 

(9,000) 

(10,762)  

(275,962) 

 

(286,000) 

(192,000)  

(478,000) 

 

(37,000) 

23,000 

(32,000)  

(46,000) 
 
 

41,000 

342,000 

383,000 

(416,962) 
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Sources: The Companies and Leichtman Research Group, Inc.  
* In 2Q 2018, Charter revised historical customer data and results using consistent definitions and reporting methodologies 

across all three legacy companies 
** LRG estimate 
^  CenturyLink only reported residential subscribers in 2Q 2018.  LRG estimate including non-residential subscribers 

Company subscriber counts may not solely represent residential households  
Top cable and telephone companies represent approximately 95% of all subscribers  

Net additions reflect pro forma results from system sales and acquisitions, and reporting adjustments – therefore, comparing totals 
in this quarter’s Notes to prior Notes may not produce accurate findings 

 

Cable Companies 
 

Subscribers at end of 2Q 2018 Net Adds in 2Q 2018 

Comcast 26,509,000  260,000  

Charter* 24,622,000  267,000  

Cox** 

Altice 

5,020,000 

4,082,100 

20,000 

9,500  

Mediacom 1,251,000 23,000  

WOW (WideOpenWest) 747,800  3,900 

Cable ONE 653,876 2,326 

Total Top Cable 62,885,776 585,726 

Telephone Companies   

AT&T 15,772,000  (3,000) 

Verizon 6,956,000  (10,000) 

CenturyLink^ 5,506,000  (89,000) 

Frontier 3,863,000  (32,000) 

Windstream 1,006,700  2,300 

Consolidated 786,787  1,557 

Cincinnati Bell 310,500 (400) 

Total Top Phone 34,200,987 (130,543) 

Total Top Broadband  97,086,763 455,183 

   

 

 
 
 

  

Top Broadband Internet Providers in the U.S. 
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