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Symbiotic Relationships  
 

n the third quarter of 2010, Netflix 
reported that 66% of its subscribers 

had streamed a movie or TV show, 
accounting for about 10 million 
streaming users in the quarter, an 
increase from 4 million a year earlier.   
In early 2011 an LRG study found that 
about 30% of all U.S. TV households 
had at least one connected TV device 
(with about three-quarters of this group 
having a connected video game 
system), and about 10% of all adults in 
TV households watched video on a TV 
via a connected device at least weekly.   
These figures represent the modest 
early stages of these streaming video 
categories.   

 

Then, in the summer of 
2011, Netflix decided to 
transform itself from its 
legacy as a DVD-
delivery company into a 
streaming video-focused 
business.  As a result, 
over the past seven 
years, both Netflix (as 
well as other SVOD 
and OTT services) and 
connected TVs have 
seen significant growth 
that contibuted to 
altering the video 
landscape.  The 
symbiotic relationship 

between connected TVs and 
Netflix/SVOD is one that has been 
mutually beneficial for both groups.   
 

As seen later in these Research Notes, 
a recent LRG study found that nearly 
three-quarters of all U.S. TV 
households now have at least one  
connected TV device.  Beyond the 

increased percentage of households 
that have any connected TV devices, 
the majority of households now have 
multiple connected devices.  While 
seven years ago video game systems 
were the primary type of connected TV 
device, now nearly half of all households 
have a connected Smart TV set, and a 
similar percentage have a stand-alone 
streaming device (like Roku).  Among 
those that have any connected TV 
devices, the mean number of devices 
per household is 3.8.  This figure means 
that there are now about 330 million 
connected TV devices in use in U.S 
households, a total that exceeds the 
number of pay-TV set-top boxes by 
about 125 million. 
 
The increased number of connected 
devices in the household has led to a 
corresponding increase in usage of 
these devices.  Overall, 47% of adults 
in TV households now watch video 
on a TV via a connected device at 
least weekly, including 29% using a 
connected TV device daily. 
 
Netflix was a key driver in the growth of 
connected TV devices by making an 
early decision not to be tied to its own 
device (an in-house development that 
eventually became Roku), but rather to 
be a feature on a multitude of other 
devices.  This essentially allowed others 
to build the platform far larger than 
Netflix could have built it on their own. 
 
When Netflix first separately reported 
streaming subscribers in 3Q 2011, they 
had 20.5 million paying subscribers in 
the U.S.  The number of domestic 
paying streaming subscribers increased 
to 55.1 million at the end of 1Q 2018.  
Yet, this total does not account for all 
that are accessing Netflix.  With the 
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sharing of passwords (and some free 
subscibers), the percent saying that they 
get Netflix in their household has 
increased from 22% in 2011 to about 
60% in recent LRG surveys. 
 
With about 80% of Netflix streamers in 
surveys saying that they typically watch 
the service on a TV, Netflix is a 
significant component of all connected 
TV viewing.  The recent LRG study 
found that, over one-quarter of all 
adults report streaming Netflix to a 
TV daily (including those streaming the 
service via pay-TV set-top boxes).   
 
Yet, the time spent watching Netflix (and 
other SVOD/OTT services) is often 
coming at the expense of traditional TV 
content.  The study found that: 
 

• 51% of connected TV users 
strongly agree that they now 
watch traditional TV less often – 
an increase from 36% in 2016 

 
Netflix is often credited with (or blamed 
for) driving down the number of pay-TV 
subscribers in the U.S.  Yet, Netflix’s 
greatest impact to date has likely 
been on traditional TV viewing.  This 
has also contributed to changing the 
role of TV advertising, the value 
proposition of pay-TV services, and the 
traditiional content model.   
 
The symbiotic relationship between 
Netflix/SVOD and traditional media is 
one that has not necessarilly been 
mutually beneficial.  Initially, many 
content companies were lured to the 
new revenue stream that Netflix offered.  
Ultimately the limited short-term gain 
that incremental revenue from Netflix 
provided helped to speed the pace of 
disrupting the ecosystem, and to build 
Netflix into a stronger long-term 
competitior. 
  

While Netflix revenues still pale in 
comparison to most traditional media 
companies, Netflix’s market cap 
(which actually declined from $14 billion 
to $6 billion in the three months 
following its decision to become a 
streaming company in 2011) has 
soared to over $170 billion near the 
end of 2Q 2018.  This market cap is 
higher than those of traditional media 
leaders like Disney (about $155 billion), 
Comcast (about $150 billion), and Fox, 
Sony, and Viacom combined (about 
$170 billion). 
 
The expanded ability to watch Internet-
delivered video on a TV set via 
connected devices, along with the  
improved picture quality, is a key factor 
in Netflix’s successful growth.  In less 
than eight years, Netflix has increased 
from 10 million subscribers streaming its 
service in a quarter, to about 30 million 
U.S. households streaming its content to 
a TV each day. 
 
Connected TVs, along with Netflix and 
other SVOD services, are among the 
biggest factors driving change in the 
video industry over the past few years.  
In a short period of time, connected 
devices have allowed an increasing 
number of consumers to easily watch 
SVOD and other video options on the 
same TV screen as traditional pay-TV 
and broadcast offerings. 

79% of connected TV users 
strongly agree (8-10) that 
streaming services like Netflix are 
easy to access via a connected 
TV, while 17% strongly disagree 
(1-3) 
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74% of U.S. TV Households 
Have at Least one 
Connected TV Device 
 
        eichtman Research Group, Inc.  
         found that 74% of U.S. TV 
households have at least one Internet-
connected TV device, including 
connected Smart TVs, stand-alone 
streaming devices (like Roku, Amazon 
Fire TV stick or set-top box, Chromecast, 
or Apple TV), connected video game 
systems, and/or connected Blu-ray 
players.  This is an increase from 65% 
with at least one connected TV device in 
2016, 44% in 2013, and 24% in 2010.   
 
Overall, 29% of adults in U.S. TV 
households watch video on a TV via a 
connected device daily – compared to 
19% in 2016, 6% in 2013, and 1% in 
2010.  Younger individuals are most 
likely to use connected TV devices.  
Among all ages 18-34, 43% watch video 
on a TV via a connected device daily – 
compared to 33% of ages 35-54 and 
12% of ages 55+. 
 
These findings are based on a survey of 
1,202 TV households throughout the 
U.S., and are part of a new LRG study, 
Connected and 4K TVs XV.  This is 
LRG’s fifteenth annual study on TVs in 
the U.S. 
 
Other findings from the study include: 

• About 29% of all TVs in U.S. 
households are connected Smart 
TVs – an increase from 7% in 2014 

• 46% of TV households have at least 
one stand-alone streaming device – 
up from 17% in 2014 

• Among those with any connected TV 
device, 57% have three or more 
devices – with a mean of 3.8 devices 
per connected TV household 

• Across all TV households, the mean 
number of connected TV devices is 
2.8 – compared to a mean of 1.7 
pay-TV set-top boxes per U.S. TV 
household  

• 32% of those that got a new TV in 
the past year have a 4K HDTV 

• 21% with annual household incomes 
>$75,000 have a 4K HDTV – 
compared to 5% with annual 
household incomes <$30,000 

 

 
Major Pay-TV Providers 
Lost About 305,000 
Subscribers in 1Q 2018   
 
        eichtman Research Group, Inc.  
         found that the largest pay-TV 
providers in the U.S. – representing 
about 95% of the market – lost about 
305,000 net video subscribers in 1Q 
2018, compared to a pro forma loss of 
about 515,000 subscribers in 1Q 2017. 
 
The top pay-TV providers now account 
for about 91.9 million subscribers – with 
the top six cable companies having 47.8 
million video subscribers, satellite TV 
services 31.1 million subscribers, the 
top telephone companies 9.2 million 
subscribers, and the top Internet-
delivered pay-TV services 3.8 million 
subscribers. 

L 

L 

52% of adults strongly agree 
(8-10) that they usually know 
what they want to watch when 
they turn on the TV, while 17% 
strongly disagree (1-3) 
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Key findings for the quarter include: 

• The top six cable companies lost 
about 285,000 video subscribers in 
1Q 2018 – compared to a loss about 
115,000 subscribers in 1Q 2017 

• Satellite TV services lost about 
375,000 subscribers in 1Q 2018 – 
compared to a loss of about 340,000 
subscribers in 1Q 2017  

• The top telephone providers lost 
about 50,000 video subscribers in 
1Q 2018 – compared to a loss of 
325,000 subscribers in 1Q 2017 

o Net losses for the top Telcos in 
1Q 2018 were the fewest in any 
quarter since 3Q 2015 

o AT&T U-verse did not report net 
video losses for the first time 
since 1Q 2015 

• Internet-delivered services (Sling TV 
and DIRECTV NOW) added about 
405,000 subscribers in 1Q 2018 – 
compared to about 265,000 net adds 
in 1Q 2017 

• Traditional pay-TV services (not 
including Internet-delivered services) 
lost about 710,000 subscribers in 1Q 
2018 – compared to a loss of about 
780,000 in 1Q 2017 

 
The number of pay-TV subscribers for 
the top providers peaked six years ago.  
Since 1Q 2012, top providers have lost 
about 3.4 million total pay-TV 
subscribers.  Since the industry’s peak, 
traditional services have lost about 7.2 
million subscribers, while the top 
publicly reporting Internet-delivered 
services gained about 3.8 million 
subscribers. 

 
 
 

800,000 Added 
Broadband in 1Q 2018  
 
        eichtman Research Group, Inc.  
         found that the fourteen largest 
cable and telephone providers in the 
U.S. – representing about 95% of the 
market – acquired about 800,000 net 
additional broadband Internet 
subscribers in 1Q 2018.   
 
These top broadband providers now 
account for 96.5 million subscribers – 
with top cable companies having 62.2 
million broadband subscribers, and top 
telephone companies having 34.3 
million subscribers. 
 
Other findings for the quarter include:  

• Overall, broadband additions in 1Q 
2018 were 83% of the 965,000 net 
adds in 1Q 2017 

• The top cable companies added 
about 845,000 subscribers in 1Q 
2018 – 84% of the net adds for the 
top cable companies in 1Q 2017 

• The top telephone companies lost 
about 45,000 subscribers in 1Q 
2018 – similar to the net losses in 
1Q 2017 

o Telcos have had combined net 
broadband losses in each of the 
past eight quarters 

• At the end 1Q 2018, cable had a 
64% market share vs. 36% for 
Telcos – compared to 61% for cable 
vs. 39% for Telcos at the end of 1Q 
2016 

 
With the addition of 800,000 subscribers 
in the quarter, top broadband providers 
in the U.S. cumulatively now account for 
about 96.5 million subscribers.  Over the 
past year, there were about 1,950,000 
net broadband adds, compared to about 
2,550,000 net adds over the prior year.  
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Industry by the Numbers 

Subscribers at end of 1Q 2018 

22,261,000 

16,885,000 

4,100,000 

3,375,100 

817,000 

350,874 

47,788,974 

 

20,270,000 

10,845,000 

31,115,000 

 

4,597,000 

3,657,000 

934,000 

9,188,000 

 

2,303,000 

1,467,000 

3,770,000 

91,861,974 

 

Top Pay-TV Providers in the U.S. 
            
               

Cable Companies  

Comcast    

Charter     

Cox* 

Altice      

Mediacom 

Cable ONE**      

Total Top Cable                

Satellite Services (DBS) 

DIRECTV      

DISH TV^      

Total DBS                 

Phone Companies   

Verizon FiOS 

AT&T U-verse  

Frontier      

Total Top Phone                

Internet-Delivered 

Sling TV^^ 

DIRECTV NOW 

Total Internet-Delivered 

Total Top Pay-TV                

 Sources: The Companies and Leichtman Research Group, Inc.  
* LRG estimate, revised from prior periods 
**  Cable ONE total and net adds include the acquisition of NewWave 
^  DISH removed 145,000 subscribers due to Hurricane Maria.  DISH’s subscribers in 1Q 2018 include 24,000 reactivations 
^^  Includes subscribers to Sling International and Sling Latino   
Company subscriber counts may not solely represent residential households  
Top pay-TV providers represent approximately 95% of all subscribers  
Top cable does not include overbuilder WOW with 429,000 subscribers  
Internet-delivered does not include PlayStation Vue, Hulu with Live TV, or YouTube TV which have not publicly reported sub totals  

Net additions reflect pro forma results from system sales and acquisitions, and reporting adjustments -- therefore, comparing totals 

in this quarter’s Notes to prior Notes may not produce accurate findings 

     Net Adds in 1Q 2018 

(96,000) 

(112,000) 

(30,000) 

(30,400) 

(4,000) 

(13,014)  

(285,414) 

 

(188,000) 

(185,000)  

(373,000) 

 

(22,000) 

0 

(27,000)  

(49,000) 
 
 

91,000 

312,000 

403,000 

(304,414) 
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Sources: The Companies and Leichtman Research Group, Inc.  
* LRG estimate, revised from prior periods 
** WOW net adds reflect a minor adjustment in the 4Q 2017 subscriber total 
*** Cable ONE total and net adds include the acquisition of NewWave 
^   CenturyLink only reported residential subscribers in 1Q 2018.  LRG estimate including non-residential subscribers 

^^  Consolidated Communications total and net adds include the FairPoint acquisition and non-residential subscribers 
Totals reflect pro forma results from system sales and acquisitions  
Company subscriber counts may not solely represent residential households  
Top cable and telephone companies represent approximately 95% of all subscribers  

Net additions reflect pro forma results from system sales and acquisitions, and reporting adjustments – therefore, comparing totals 
in this quarter’s Notes to prior Notes may not produce accurate findings 

 

Cable Companies 
 

Subscribers at end of 1Q 2018 Net Adds in 1Q 2018 

Comcast 26,249,000  380,000  

Charter 24,265,000  362,000  

Cox* 

Altice 

5,000,000 

4,072,600 

40,000 

26,400  

Mediacom 1,228,000 19,000  

WOW (WideOpenWest)** 743,900  8,700 

Cable ONE*** 651,550 8,397 

Total Top Cable 62,210,050 844,497 

Telephone Companies   

AT&T 15,775,000  56,000 

Verizon 6,966,000  7,000 

CenturyLink^ 5,595,000  (67,000) 

Frontier 3,895,000  (43,000) 

Windstream 1,004,400  (2,200) 

Consolidated^^ 785,230  1,548 

Cincinnati Bell 310,900 2,200 

Total Top Phone 34,331,530 (45,452) 

Total Top Broadband  96,541,580 799,045 

   

 

 
 
 

  

Top Broadband Internet Providers in the U.S. 
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