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Roots of the Digital Divide 
   

recent LRG consumer study found 
that U.S. households getting an  

an Internet service at home reached an 
all-time high in 2020.  At the same time, 
the top broadband providers cumulatively 
reported adding more subscribers over 
the past year than in any year in more 
than a decade.   
 
Nonetheless, there remain about one in 

seven households that 
do not have a home 
Internet service, 
reflecting a continued 
digital divide.  Findings 
from LRG’s annual 
Broadband in the U.S. 
study help to better 
understand the divide by 
revealing who is least 
likely to have an Internet 
service at home, and the 
main reason why people 
do not get such a service. 
 
Demographic 

characteristics that differentiate those with 
an Internet service at home from those 
without include age, income, and 
education.  This year’s study found that: 

• 11% of ages 18-64 do not get an 
Internet service at home – compared 
to 30% of ages 65+  

• 10% with annual household incomes 
>$30,000 do not get an Internet 
service at home – compared to 36% 
with household incomes <$30,000 

• 7% with a four-year college degree 
do not get an Internet service at 
home – compared to 13% with 1-3 
years of college education, and 28% 
of those with no college education 

 
 
Similar demographic patterns have been 
evident throughout the eighteen years that 
LRG has conducted this annual study.  
Yet, they are not unique to Internet in 
the home, but instead are seen in the 
adoption of many technology products 
and services. 
 
The product whose adoption pattern most 
closely mirrors the demographic differences 
seen in home Internet––which, not 
accidentally, has traditionally established 
the base for home Internet service––is the 
home computer.  This year’s study found 
that 87% of households use at least one 
laptop or desktop computer.  In addition: 

• 94% of laptop or desktop 
computer users at home also get 
an Internet service at home – 
compared to 36% of those that do 
not use a computer at home  

• Those that do not use a computer at 
home account for 61% of those that 
are not online at home 

 
Relatedly, when those not online at home 
(and not intending to get a service in the 
next six months) are asked why they 
don’t get an Internet service at home, the 
most common response continues to 
center around a lack of need.  This year’s 
study found that: 

• 47% cite a lack of need as the main 
reason for not getting an Internet 
service at home 

• 16% cite cost or expense issues  

• 11% cite availability issues  

• 4% cite having access to the Internet 
via a mobile phone 
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It is important to note that “why” here is 
posed as an open-ended question, 
allowing survey respondents to say 
whatever they like.  The responses are 
later coded into categories.  Surveys that 
are closed-ended, especially when “no 
need” is not included as an option, 
inevitably lead to different conclusions 
about the top barriers to Internet growth.  
This is a quintessential example of how 
survey design and methodology can 
dramatically impact results, implications, 
and related initiatives. 
 
Expanding broadband Internet access to 
those that currently do not have it at 
home is an ongoing goal of businesses 
and government alike.  In order to 
determine the best options for growth, 
understanding the key barriers to Internet 
adoption is essential.   
 
Certainly, availability and cost are 
important issues for many of those that 
are not online at home––as well as many 
that are––and these should continue to 
be addressed.   However, examination of 
those who do versus do not get an 
Internet service at home indicates that 
the root of the digital divide continues 
to be largely related to computer 
usage and literacy.  Education and 
assistance programs will be as vital in 
enabling the expansion of broadband to 
late-adopters as any other factor.  
 

 

86% of U.S. Households get 
an Internet Service at Home 
   
        ew consumer research from 

Leichtman Research Group, Inc.  
found that 86% of U.S. households get 
an Internet service at home, compared to 
84% in 2015 and 82% in 2010.  
Broadband accounts for 97% of 
households with an Internet service at 
home, and 83% of all households get a 
broadband Internet service – an increase 
from 81% in 2015 and 74% in 2010. 
 
Among adults with an Internet service at 
home, the mean self-reported time spent 
online at home is 5.3 hours per day – up 
from 3.7 hours per day in 2019, 2.9 hours 
per day in 2015, and 2.4 hours per day in 
2010. 
 
These findings are based on a survey of 
1,076 households from throughout the 
United States and are part of a new LRG 
study, and are part of a new LRG study, 
Broadband Internet in the U.S. 2020.  
This is LRG’s eighteenth annual study on 
this topic. 
 

Other related findings include: 

• 78% of all households get Internet 
service both at home and on a mobile 
phone, an increase from 64% in 2015 

• 51% not online at home access the 
Internet on a smartphone (and an 
additional 1% access the Internet on 
another type of mobile phone), 
representing 7% overall  

• 68% of adults with an Internet 
service at home visit a social 
networking site daily – compared to 
63% in 2019, 57% in 2015, and 38% 
in 2010 

• 59% of adults with an Internet 
service at home watch video online 
daily – compared to 50% in 2019, 
35% in 2015, and 14% in 2010 

N 

34% of those interested in getting 
a broadband Internet service at 
home report that broadband is 
not available in their area – this 
represents about 1% of all 
households 
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The percentage of households getting an 
Internet service at home, including 
households with a high-speed broadband 
Internet service, continued to increase 
over the past year, and is now higher 
than in any previous year.   
 
Internet usage at home also reached an 
all-time high this year.  With the onset of 
the coronavirus pandemic, the reported 
mean time spent online at home per day 
among adults increased by over an hour 
and a half from a year ago. 

 

 
60% of TV Households 
Have Both Pay-TV and 
SVOD  
   
        ew consumer research from 

Leichtman Research Group  
found that 60% of U.S. TV households 
have both a pay-TV service and at least 
one SVOD service.  In addition, 20% of 
TV households have an SVOD service 
but not pay-TV, 14% only have a pay-
TV service, and 6% have neither pay-TV 
nor SVOD. 
 
Among traditional (cable, satellite or 
Telco) pay-TV subscribers, 79% have an 
SVOD service, and 96% of those getting 
live pay-TV from an Internet-delivered 
vMVPD also have an SVOD service.  
Comparatively, 76% of pay-TV non-
subscribers have an SVOD service. 

These findings are based on a survey of 
about 2,000 households from throughout 
the United States, and are part of a new 
LRG study, Pay-TV in the U.S. 2020.  
This is LRG’s eighteenth annual study on 
this topic. 
 
Other related findings include: 

• 74% of TV households in the U.S.  
get a live pay-TV service (via a cable, 
DBS, Telco, or Internet-delivered 
vMVPD) – compared to 85% in 2015, 
88% in 2010, and 82% in 2005 

• 81% of adults ages 55+ have a pay-TV 
service – compared to 76% of ages  
35-54, and 63% of ages 18-34 

• 27% with both pay-TV and SVOD are 
ages 18-34 – compared to 46% with 
SVOD-only 

• 38% of those that moved in the past 
year do not currently get a pay-TV 
service – a higher level than in any 
previous year 

• 33% of pay-TV non-subscribers last 
had a pay-TV service within the past  
3 years, 34% last subscribed >3 years 
ago, and 33% never had a live pay-TV 
service 

• 13% of all TV households are pay-TV 
non-subscribers with a TV antenna 

 
Traditional pay-TV services from cable, 
satellite, and Telco providers are now in 
less than two-thirds of U.S households, 
while an increasing number of households 
are opting to get live pay-TV from Internet-
delivered vMVPD services.   
 
Consumers continue to choose the video 
services that best fit their households’ 
needs.  For 60% of households, this 
includes both pay-TV and SVOD services. 

 
 

N 

46% of smartphone owners 
watch video on their phone 
daily, and 67% at least weekly 
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Major Pay-TV Providers 
Lost About 120,000 
Subscribers in 3Q 2020 

   
        eichtman Research Group  
         found that the largest pay-TV 
providers in the U.S. – representing 
about 95% of the market – lost about 
120,000 net video subscribers in 3Q 
2020, compared to a pro forma net loss 
of about 945,000 in 3Q 2019.   
 
The top pay-TV providers now account for 
about 82.6 million subscribers – with the 
top seven cable companies having 44.3 
million video subscribers, satellite TV 
services having about 22.6 million 
subscribers, the top telephone companies 
having 8.0 million subscribers, and the top 
publicly reporting Internet-delivered 
(vMVPD) pay-TV services having 7.7 
million subscribers. 
 

Key findings for the quarter include:  

• Satellite TV services lost about 
775,000 subscribers in 3Q 2020 – 
compared to a loss of about 
1,140,000 subscribers in 3Q 2019 

• The top seven cable companies 
lost about 375,000 video 
subscribers in 3Q 2020 – 
compared to a loss of about 
410,000 subscribers in 3Q 2019 

• The top telephone companies lost 
about 5,000 video subscribers in 3Q 
2020 – compared to a loss of about 
210,000 subscribers in 3Q 2019 

• The top publicly reporting Internet-
delivered (vMVPD) services (Hulu + 
Live TV, Sling TV, AT&T TV NOW, 
and fuboTV) added 1,035,000 
subscribers in 3Q 2020 – compared to 
about 815,000 net adds in 3Q 2019  

 
 

With the return of live sports in 3Q 2020, 
Internet-delivered vMVPDs had more net 
additions than in any previous quarter, 
and pay-TV overall had fewer net losses 
than in any quarter since 1Q 2018. 
 
It is more important than ever before to 
recognize vMVPDs as a key segment of 
the live pay-TV industry.  Hulu + Live TV 
is now the fifth largest pay-TV service in 
the U.S., and YouTube TV (which is not 
part of LRG’s tracking data because it 
does not formally report quarterly results) 
now has over three million subscribers, 
including one million net additions thus 
far in 2020. 

 
 
 

About 1,530,000 Added 
Broadband in 3Q 2020 
 

        eichtman Research Group  
         found that the largest cable and 
telephone providers in the U.S. – 
representing about 96% of the market – 
acquired about 1,530,000 net additional 
broadband Internet subscribers in 3Q 
2020, compared to a pro forma gain of 
about 615,000 subscribers in 3Q 2019.    
 

These top broadband providers now 
account for about 104.9 million subscribers, 
with top cable companies having about 72 
million broadband subscribers, and top 
wireline phone companies having about 
32.9 million subscribers. 
 

Key findings for the quarter include: 

• Overall, broadband net additions in 
3Q 2020 were about 915,000 more 
than in 3Q 2019 

o Broadband additions in 3Q 2020 
were the most in any quarter 
since 1Q 2009 

 

L 

L 
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• The top cable companies added about 
1,320,000 subscribers in 3Q 2020 – 
compared to a net gain of about 
830,000 subscribers in 3Q 2019 

o Cable broadband had over one 
million net adds for the third 
consecutive quarter – the first 
time since 3Q 2006-1Q 2007 

o Comcast’s 633,000 net adds in 
3Q 2020 were more than in any 
quarter in the past fifteen years 

• The top wireline phone companies 
added about 210,000 subscribers in 
3Q 2020 – compared to a net loss of 
about 220,000 subscribers in 3Q 2019 

 

With the continued impact of the 
coronavirus pandemic, there were more 
quarterly net broadband additions in 3Q 
2020 than in any quarter in over eleven 
years.   
  

Over the past year, there were 
about 4,550,000 net broadband 
adds, compared to about 
2,550,000 net broadband adds 
over the prior year.  This marks 
the most broadband net adds in 
a year since 3Q 2008-2Q 2009. 
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Industry by the Numbers 

Subscribers at end of 3Q 2020 

20,094,000  

16,235,000  

3,710,000  

3,035,100  

663,000  

317,387 

277,000 

44,331,487 

 

13,600,000  

8,965,000  

22,565,000 

 

4,000,000  

3,500,000  

518,000 

8,018,000 

  

4,100,000  

2,458,000  

683,000 

455,000 

7,696,000 

82,610,487 

 

Top Pay-TV Providers in the U.S. 

Sources: The Companies and Leichtman Research Group, Inc.  
*  LRG estimate 
**  Includes recent small acquisition 
^ AT&T combines non-vMVPDs as “Premium TV” – separate results are LRG estimates with AT&T TV included with U-verse  
^^ DISH TV removed 250,000 subs representing commercial accounts due to COVID-19 in 1Q 2020.  In 2Q 2020, 45,000 resumed 

service, and 35,000 in 3Q 2020.  DISH includes these subs in the total, but excludes them from net add/loss calculations. 
*** vMVPD does not include YouTube TV (with 3 million subs) or Philo (with 800,000), as neither formally report quarterly results 
Company subscriber counts may not solely represent residential households 
Top pay-TV providers represent approximately 95% of all subscribers  
Top cable companies do not include overbuilder WOW with 328,000 subscribers 

Net additions reflect pro forma results from system sales and acquisitions, and reporting adjustments -- therefore, comparing totals in 

this quarter’s Notes to prior Notes may not produce accurate findings 

       Net Adds in 3Q 2020 

(273,000) 

67,000 

(60,000) 

(86,400) 

(13,000) 

5,542 

(13,000)  

(372,858) 

 

(690,000) 

(87,000)  

(777,000) 

 

(62,000)  

100,000 

(42,000)  

(4,000) 
 

 

700,000 

203,000 

(37,000) 

169,000 

1,035,000 

(118,858) 

 

            
               

Cable Companies  

Comcast    

Charter     

Cox* 

Altice**      

Mediacom 

Atlantic Broadband 

Cable One**     

Total Top Cable                

Satellite Services (DBS) 

DIRECTV^      

DISH TV^^      

Total DBS                 

Phone Companies   

Verizon FiOS 

AT&T U-verse/AT&T TV^  

Frontier     

Total Top Phone                

Internet-Delivered (vMVPD) 

Hulu + Live TV 

Sling TV 

AT&T TV NOW 

fuboTV 

Total Top vMVPD*** 

Total Top Pay-TV                
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 Top Broadband Internet Providers in the U.S.  

Cable Companies 
 

Subscribers at end of 3Q 2020 Net Adds in 3Q 2020 

Comcast 30,062,000  633,000  

Charter 28,633,000  537,000  

Cox* 

Altice** 

5,330,000 

4,363,500 

50,000 

26,000  

Mediacom 1,425,000  29,000  

Cable One** 865,000  27,000 

WOW (WideOpenWest) 808,900 3,300 

Atlantic Broadband 492,212 13,523 

Total Top Cable 71,979,612 1,318,823 

Telephone Companies   

AT&T 15,375,000  174,000 

Verizon 7,069,000  110,000 

CenturyLink/Lumen^ 4,563,000  (75,000) 

Frontier 3,119,000  (23,000) 

Windstream 1,102,300  12,900 

Consolidated 792,211 1,008 

TDS 487,700  8,200 

Cincinnati Bell  434,500  2,500 

Total Top Phone 32,942,711 210,608 

Total Top Broadband  104,922,323 1,529,431 

   

 

 
 
 
  

   

Sources: The Companies and Leichtman Research Group, Inc.  
* LRG estimate  
** Includes recent small acquisition 
^     CenturyLink was renamed Lumen Technologies in 3Q 2020 
TDS includes 281,500 wireline broadband subscribers, and 206,200 cable broadband subscribers 

Company subscriber counts may not solely represent residential households – about 6% of the total are non-residential 
Top cable and telephone companies represent approximately 96% of all subscribers  

Net additions reflect pro forma results from system sales and acquisitions, and reporting adjustments – therefore, comparing totals 
in this quarter’s Notes to prior Notes may not produce accurate finding 
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